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Literacy Gaps in Business Students: A Case Study from West Chester University”
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The Goal of this project is to
Build a sustainable library service 
model to help over 3,800 WCU business 
students bridge their information 
literacy gaps and develop well-
rounded information literacy 
knowledge and skills to be able to 
confidently meet business research 
challenges in class and at workplace 
and make informed decisions as a 
student, a business professional, and 
an active citizen. 
Objectives
The survey intends to understand 
students’ perceptions and attitudes 
towards information literacy and seek 
their ideas on how library can help them 
learn.  
Survey Data  Collection
The survey data was collected with the 
help of the Dean’s Office and business 
faculty between November 10–25, 2020. 
This project protocol has been approved 
by IRB under ID #20200713A. Students 
are offered a chance to win a $100 
Amazon gift card to participate in the 
survey.
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WCU Busin ess  Studen ts  
In form ation  Literacy Survey 
Survey Respondents
413 Responses
Represents about 11% of total (N=3,834) student 
enrolled in the WCU business programs in fall 2020. 
Among the 413 respondents, 20% are lower-level 
undergraduates, 51% are upper-level 
undergraduates, and 29% are graduate students.  
Considering double majors (n=472), 34 (7%) major in 
Economics, 60 (13%) in Finance, 69 (15%) in 
Accounting, 90 (19%) in Marketing, 100 in (21%) 
Management, 99 (21%) in MBA or MS., and 19 (4%) 




Although the Survey didn’t collect demographic data, the University 
enrollment headcounts provide demographic data to better understand 
the WCU business student population. Some key facts include:
- Gender: Business undergraduates (N=3,195) are 62% male vs. 38% 
female. Graduate students (N=639) are 47% male vs. 53% female. 
- Race: Undergraduates and graduates have similar race pattern in 
white (76-77%), African American (9-10%), Latino (5-6%), and Asian (2-
3%) race categories. 
- Majority of business students are in-state (91% of undergraduates and 
85% of graduates) and very few (0.3% undergraduates) are from 
foreign countries.
- Majority of business undergraduates (92%) are full-time, while 
majority of graduate students (86%) are part-time.
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WCU Business Students
Retention, Graduation and Job 
Placements
The first-time, full-time and first year degree-seeking undergraduate 
student cohorts from the WCU College of Business and Public 
Management has steady 2nd fall retention rate of 83-84% between 2016 
and 2019. The 2016 cohort has a 4-year graduation rate of 48% and 
retention rate of 71%. The 2014 cohort has a 6-year graduation rate of 
81%.
The 2019 WCU First Destination Survey conducted by Twardowski Career 
Development Center indicated that the 70% of WCU undergraduate 
students graduated in 2019 were employed, 14% continued their 
education and 12% were seeking employment. 28% were employed in 




SWOT analysis (65%), finding 
articles on a topic (62%), and 
finding statistics and data (59%) 
are most encountered business 
research task across disciplines. 
Feelings towards 
Research
Majority (62%) of students have 
interest and a sense of curiosity 
towards research, but most 
experienced negative feelings are 
overwhelming (40%), frustration
(33%) and confusion (32%).
Self-rated Research Skills
Although none considered themselves 
expert, students showed their 
confidence about their research skills 
(55% intermediate and 20% advanced).
Research Importance 
Great majority (96%) of students 
believe business research is either 
important (52%) or very important 
(44%).
Interest in Learning
75% of students are either 
interested (54%) or very interested 
(21%) in learning more about 
business research.
Research Tools
Google Scholar is mostly used 
research tool and library research 
databases are under-utilized and 





Great majority of research (94%) 
are done for class project or 
assignment but still student 
research for personal interest 
(54%) and internship (29%), 
experiential learning project (21%).
Research Challenge
Most challenged task is “knowing 
where to find information beyond 
Google” (67%), followed by selecting 
appropriate research tools (50%) and 
choosing keywords and find relevant 
results (40%).
Preferred Learning Mode
Face-to-face hands-on activity is most 
preferred ways of learning. 57% preferred 
embedded library learning session and 42% 
preferred standalone learning modules. most 
preferred quality of a learning module is 
engaging and concise to the point. 
Preferred Learning 
Setting
48% of students preferred learning 
in small teams and 45% preferred 
learning by themselves. Small 
percentage (6%) preferred learning 
in large group. 
Incentives and 
Motivation
73% of students feel motivated by 
learning knowledge, 71% 
motivated by extra credit; 67% by 
receiving help for completing class 
assignment easily; 58% by earning 
a certificate.
Learning Time
47% would like to spend 30-60 mins per 
week for a learning program that is 
beneficial but not required and 41% would 
spend less than 30 mins; 7% would spend 
more than 60 mins per week. 95% would 
spend extra time to learn.
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Create Dynamic Learning Opportunities for WCU Business Students
- Aligned with the Pathways to Student Success Strategic Plan (SP)
O1 - Promote Existing Resources
Provide overview of available 
resources via infographic, Libguide or 
short videos, database tutorials; 
promote career preparation content, 
highlight sources by topic, promote 
regularly. [SP-L1]
O3 - Offer Standalone Online Learning 
Modules
Collaborate with business faculty to 
develop a standalone interactive earning 
module with different learning tracks via 
D2L. Motivate students with extra credits 
or a certificate. [SP-L1, L3; P1]
O2 - Embed into Business Curriculum
especially Experiential Learning Classes
Prepare library research guides and provide 
library instruction sessions for business 
classes and offer research consultations 
sessions or research office hours. [SP-L1]
O4 - Integrate into students’ 
existing research efforts 
Offer pre-consultation for students 
who engage in internship, business 
idea competition, summer research 
project, student research and creative 
activities, investment group, student 
entrepreneurship, etc.
[SP-L2]
O5 - Organize Workshops, Events or 
Social Activities
Organize workshops, webinar series, 
professional talks, research hackathon, 
cohort learning groups, peer-mentoring 
program for students to share research 
and learning experiences. 
[SP-L1, L4; P2, P3; S2; D1, D2]
O6 - Create Real-life Research and 
Learning Experience 
Provide enriched learning experience for 
students to engage with local 
communities and build their confidence, 
self-efficacy and leadership skills through 
research and evidence-based decision 
making. 
[SP-L3; P2-1, P3; C1, C2]
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C-Community Engagement; D-Diversity and Inclusion; L-Learning; P-Personal and Professional Development; S-Sustainability
Thanks!
Any questions?
Grace Liu
Assistant Professor
Business Librarian
yliu@wcupa.edu
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